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BU and our Students' Union SUBU are proud to have had Fairtrade status for over 12 years. In 2024, 

we recertified and became the only university to achieve the maximum 3-star rating within the 

Fairtrade Foundation/NUS Fairtrade University and College award.  

This report provides a summary of the action we have taken across the university to further support 

the Fairtrade mission covering the 2024-26 Fairtrade Award submission period (April 2024-March 

2026). 

 

Why Fairtrade? 

Fairtrade is a global movement and certification system that strives to make trade fairer for 

producers in developing countries. It is all about working towards social, environmental and 

economic justice. 

The Fairtrade Foundation operationalise this mission by setting minimum prices for products, 

certifying products with the Fairtrade Mark, and introducing Fairtrade standards including rights at 

work, safe working conditions, and democratic structures. They also work closely with local 

communities to improve the livelihoods of farmers through sustainable development, campaign for 

better rules for global trade, and raise awareness of the impact of making ethical shopping choices 

to consumers. You can read more about the Fairtrade Foundation here. 

We support this mission at BU, and we understand that the way we choose to spend our money and 

the products we offer on campus can have a huge impact. We also recognize the opportunity we 

have as university to educate our students, staff, and the wider BU community about global justice, 

and to empower them to develop positive purchasing habits so they can make a real difference. 

The Fairtrade University Award, delivered in partnership with Students Organising for Sustainability 

UK (SOS-UK), supports and celebrates universities to embed the principles of Fairtrade across their 

procurement, research and curriculum, leadership, and engagement activities. BU’s continued 

participation in this award is a demonstration of our commitment to supporting global justice, and 

progressing the United Nations Sustainable Development Goals. 

 

 

https://www.fairtrade.net/uk-en/why-fairtrade/what-we-do/what-is-fairtrade.html
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Leadership 

Being a 3-star Fairtrade University, we lead by example. Our Fairtrade Steering Group, which is made 

up of the BU Sustainability team, SUBU, our catering provider Chartwells, our students and our 

neighbouring university Arts University Bournemouth (AUB), continue to meet termly to discuss new 

initiatives, reflect, and develop new strategies. We use a SMART Action Plan to keep track of our 

progress, which can be found in the Appendix. 

Our actions are guided by our Fairtrade Policy, which is reviewed every two years. This policy forms 

part of BU’s Environmental & Energy Management System, which is certified to EcoCampus Platinum 

as well as ISO14001 and ISO50001. You can find our Fairtrade Policy and all our other environmental 

policies on our website. 

 

 

 

https://www.bournemouth.ac.uk/about/sustainability/people-policies
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Catering & Procurement 

We work hard to ensure that our BU community has access to variety of Fairtrade and ethically 

sourced products while on campus.  

We continue to stock the Fairtrade certified items Clipper Tea, Tonys Chocoloneys chocolate, the 

soft drink Lemonaid, hot chocolate, bananas, sugar, and even hoodies! As part of our commitment 

to increase the proportion of locally sourced products on our campus, this year we introduced 

BadHand Coffee (our local coffee roaster) and Dorset Tea to our catering outlets. While they are not 

Fairtrade certified items, Dorset Tea is Rainforest Alliance Certified, and BadHand only buy coffee 

from suppliers who have long standing relationships with farmers and can demonstrate their impact 

on how these farmers and their communities are growing and benefiting from our trade. These 

items are available across our catering outlets and are served as standard as part of our hospitality 

menu for events. 

To further our impact, we engage with our staff and suppliers to encourage the procurement of 

Fairtrade items where possible. For example, we recommend that all staff offices at BU stock 

Fairtrade items in their kitchens, and we encourage the inclusion of Fairtrade in tender 

documentation and contractual agreements. You can read more about our commitments to ethical 

procurement in our Sustainable Procurement Policy on our website. 

 

 

https://www.badhandcoffee.com/blogs/bad-hand/about-bad-hand-coffee
https://dorsettea.co.uk/pages/our-story
https://www.bournemouth.ac.uk/about/sustainability/people-policies
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Campaigning & Engagement  

At BU, we understand that making real progress requires us to mobilise the entire BU community 

into taking action. This means that raising awareness and educating people about Fairtrade is just as 

important as the products we stock on campus. We do this by taking part in the national annual 

Fairtrade Fortnight campaign, and hosting our own Fairtrade-themed events throughout the year.  

 

Fairtrade Fortnight 

The year 2024 marked the 30th anniversary of the Fairtrade Mark, which translates into 30 years of 

dedication from the Fairtrade Foundation standing with farmers for trade justice. To celebrate this 

achievement during Fairtrade Fortnight, we provided free samples of Tony’s Chocoloneys chocolate 

for customers who purchased a Fairtrade tea. Fairtrade cupcakes were also available across our 

catering outlets. 

Shortly after Fairtrade Fortnight in October 2024, Tonys Chocoloneys came onto campus to speak to 

our students about the impact of Fairtrade. They told their powerful story about how they are 

working to end slavery and illegal child labour in the cocoa industry. 

During Fairtrade Fortnight 2025, we encouraged our community to think about how they can ‘Brew 

It Fair’. Tea is our favourite drink here in the UK and we are used to paying pennies for the average 

tea bag, however the cost to grow and pick tea is increasing. To raise awareness, we ran a social 

media campaign encouraging customers to take photo of themselves with their Fairtrade beverage 

and posting it on Instagram, using the hashtag #BrewItFair. Our head chef also made some delicious 

Fairtrade banana bread, which was available across all catering outlets for the fortnight. 
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The Fairtrade Fun Run 

We are always looking for new, innovative ways to raise awareness of Fairtrade at BU.  

In April 2025, two of our BSc Sports Management students organised and co-ordinated a Fairtrade 

Fun Run, with support from the BU Sustainability Team, SUBU, SportBU, the Fairtrade Foundation, 

and other student peers enrolled on the BSc Sport Management course. The aim of the event was to 

increase awareness and raise money for Fairtrade, while encouraging our community to do 

something fun outdoors. 

This project enabled a cohort of our students that would not typically explore the topic of ethical 

consumption under their field of study, to learn about Fairtrade. It also gave them the opportunity 

to use their passion and unique skill set in sport and event management to raise awareness of 

Fairtrade and social justice issues. 

The event was attended by a mix of students and staff, creating a sense of community. Overall, the 

Fairtrade Fun Run raised £140 for the Fairtrade Foundation. 
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The Perfect Cup of Tea 

In October 2025, the Student’s Union hosted some workshops for students on how to make the 

perfect cup of tea, using Fairtrade and Rainforest Alliance certified tea. While it sounds simple, this 

wholesome event was especially popular with international students, who were intrigued to learn 

how to make traditional loose-leaf tea in a pot, and shared how they would take tea in their culture.  

This event was also used as a platform to raise awareness in the need to ‘Brew It Fair’. We plan to 

host more of these sessions throughout the academic year. 

   

 

Our Fairtrade Hampers 

In 2025, we introduced our Fairtrade hampers to offer our staff and students as prizes. These 

hampers are put together by our catering provider Chartwells and are filled with Fairtrade goodies 

and resources for learning more about Fairtrade. The top three winners of the Fairtrade Fun Run 

were rewarded with a hamper each. The hampers were also given as prizes for the winning team of 

the Nature Hackathon during Welcome Week 2025; a competition where computing students and 

ecology students worked together to use technology to encourage connection with nature.  

These hampers have been popular and proved to be very effective as soft educational tools, plus 

they provide a strategy for raising awareness of Fairtrade to a broader audience, without requiring 

attendance to an event. We hope to continue offering the Fairtrade hampers as prizes across the 

university. 
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Community Action 

We remain a part of the Fairtrade Universities Network, which is a group of universities across the 

country who are committed to championing Fairtrade. This group provides a space for different 

universities to support, collaborate, and innovate with each other.  

In November 2024, we hosted the Dorset’s own community-led conference of the parties (COP), 

which brought together local businesses, MPs, councillors, community groups, charities, students 

and residents from across the county to discuss how the climate an ecological crisis can be tackled at 

a regional level.  

The day was comprised of a variety of inspirational speakers and workshops, covering a range of 

topics including ethical consumption. For example, the ‘Fashion Assembly’ asked the question ‘What 

should young people in Dorset do to combat the unsustainable fashion industry and what support 

do they need?‘ This was delivered by Sara K. Arnold, Co-founder of Fashion Act Now, Zoe Gilbertson, 

a fashion ecologist and textile systems designer, Penelope Norman, MA Design Fashion Innovation 

Course Leader at Arts University Bournemouth, and Jennifer Morisetti, Founder of Defashion Dorset 

and Hawkers Re-Creatives. Sustainable Food Partnerships was another core topic discussed. 

 

  

 

 

 

 

 

 

 

 

https://dorsetcop.info/
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The Fairtrade Survey 

Understanding the student and staff perception of Fairtrade through gathering feedback is an 

important process that we use to inform our Fairtrade strategy at BU. Our Fairtrade Survey is 

designed to educate those completing it, and to create useful insights that we can use to increase 

awareness and the purchasing of Fairtrade items on campus. We launched our most recent Fairtrade 

Survey in September 2025 to promote throughout Fairtrade Fortnight; however we decided to 

extend the participation window further into the academic year to gather more responses to create 

a more representative view of Fairtrade. 

A total of 87 people took the survey. The results revealed that while 76% of respondents expressed 

caring about ethical credentials, only 39% of respondents were aware that we are a Fairtrade 

University. The results also showed that the students thought Fairtrade signage and a greater 

availability of Fairtrade products would help them to engage more with Fairtrade, rather than 

Fairtrade-themed events. The full results of our Fairtrade Survey can be found in the Appendix. 
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Research & Curriculum 

At BU, we have committed to embedding the UN Sustainable Development Goals (SDGs) into our 

research, and into every programme at BU to give our students the opportunity to explore what 

sustainable development looks like in the context of their course.  

Our Sustainability Academic Network, comprised of academic representatives from each faculty, 

leads on this work by hosting meetings throughout the year for sharing best practice, networking, 

and providing support. The SDG Teach-In is promoted annually to encourage staff across the 

university to join the SAN and engage with this agenda. We also have two Fairtrade Academic 

Representatives (see below) who focus specifically on the inclusion on ethical consumption and 

Fairtrade into the curriculum and academic research, and champion this mission across the 

university. 

 

  
Dr Kaouther Kooli 

Associate Professor in Marketing 
Dr Manuella Picariello 

Senior Lecturer in Sustainability 
 

Dr Kaouther Kooli, said “At BU, our academic staff engage with Fairtrade in a variety of ways and 

through different perspectives. These include industry application; linking Fairtrade to real-world 

challenges, socio-political contexts; exploring globalisation and justice as a vital component of civil 

society, and technological innovation; looking at Fairtrade as a core element of ethical sourcing and 

circular business models.  

This shows that while Fairtrade often serves as a standalone focus in research, it is frequently 

annexed to broader sustainability topics. As we work to further embed Fairtrade into our curriculum 

through our unit content and assessment strategies, it is essential that we explicitly clarify the links 

between Fairtrade, management and marketing strategies, and sustainability frameworks”. 
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Examples 

Education: 

Topics on ethical consumption, environmental and social justice, and Fairtrade are embedded across 

our curriculum in a variety of courses.  

For example, our final year BA (Hons) Business & Management (Marketing) students can choose to 

study ‘Fashion Business’. This unit covers ethical sourcing, circular business models, and sustainable 

marketing strategies. Students studying MSc Public Health explore the Fairtrade mission as an 

international public health strategy, focussing on the benefits that Fairtrade brings to local 

producers for improving their livelihoods. Our ‘Understanding Globalisation’ unit delivered to Level 5 

students within our Faculty of Business and Law are presented with reading materials on Fairtrade as 

part of a session on anti-globalisation movements and civil society. 

You can find more examples on our website. 

In December 2024, we mapped every unit taught at Bournemouth University against the UN SDGs. 

The results of the mapping revealed that: 

• 97% of our courses are aligned to at least one SDG 

• 69% of our courses are aligned to the climate and ecological crisis (SDGs 7,12,13,14 & 15) in 

at least one unit at every level of study 

• 79% of our courses are aligned to equality, diversity and inclusion (SDGs 5 & 10) in at least 

one unit at every level of study 

This is a great achievement; however we understand it’s not just about what we teach – it’s also how 

we teach. In 2025, the Environmental Association for Universities and Colleges (EAUC) carried out a 

study into how well Equality, Diversity and Inclusion is embedded into the post-16 education sector. 

A key recommendation of this research was to further embed decolonisation and anti-racism into 

the curriculum. Our Inclusive Curriculum Evaluation (ICE) project pays student reviewers to look at 

how the curriculum is experienced by students of different ethnicities and backgrounds. The 

students provide recommendations to our academic staff to ensure our curriculum is inclusive for 

everyone. 

 

Research: 

The BU Centre for Sustainable & Socially Responsible Consumption holds the theme of ethical 

consumption at its core. You can explore this research on our website. 

Dr Patrick Neveling, Senior Lecturer in Social Science at BU, focuses his research on global supply 

chains from a historical perspective, exploring the textile and garment industries, the sugar 

commodity chain, and labour regimes. One example of recent study completed in 2025 is ‘Historical 

Materialist Anthropology and The World of Sugar: Cross-Disciplinary Research Agendas’. You can 

access this research here. 

 

 

 

https://www.bournemouth.ac.uk/study/courses/ba-hons-business-management-marketing
https://www.bournemouth.ac.uk/study/courses/msc-public-health
https://www.bournemouth.ac.uk/about/our-faculties/faculty-business-law
https://www.bournemouth.ac.uk/about/sustainability/get-involved/education-sustainable-development-case-studies
https://www.bournemouth.ac.uk/students/things-do/inclusive-curriculum-evaluation
https://www.bournemouth.ac.uk/research/centres-institutes/centre-sustainable-socially-responsible-consumption
https://eprints.bournemouth.ac.uk/41352/
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Moving Forward 

We are proud of the progress we have made at BU towards supporting the mission of Fairtrade, 

however there is still so much we can do to. 

Despite the challenges of sourcing Fairtrade items and the impact of the cost-of-living crisis on our 

students, we will continue to work hard to increase the number of Fairtrade products we offer on 

campus, and the sales of these products. In addition to Fairtrade-certified items, we will continue to 

investigate other ethical-certifications, locally sourced products, and plant-based alternatives to 

contribute to our broader goal of providing sustainable and ethical food at BU. 

With the movement of Fairtrade Fortnight, we have come to the conclusion that Fairtrade at BU 

needs to have a more consistent presence to maximise engagement throughout the year. Therefore, 

we will look for opportunities such as Fairtrade Day in May and Coffee Day in October to raise the 

profile of Fairtrade at BU year-round. As highlighted by our Fairtrade Survey, we need to work more 

closely with our communications and events teams to ensure that our community is aware of our 

commitment to Fairtrade, and how they can get involved. Following the success of the Fairtrade Fun 

Run, we will continue to explore new and exciting ways to raise awareness of Fairtrade to broad 

audiences. 

As a university, our biggest legacy is our students, which is why we are looking for new and 

innovative ways to embed Fairtrade and ethical consumption into education. This work will be a 

collaboration between the BU Sustainability team, our Sustainability Academic Network, and the 

Fairtrade Foundation.  
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Appendix: 

Appendix 1: Fairtrade SMART Action Plan 
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Appendix 2: Fairtrade Survey 2024-26 
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